














YOUR UTAH. YOUR FUTURE.



YOUR UTAH. YOUR FUTURE.

Founded in 1997 by concerned citizens

Nonprofit, nonpartisan, voluntary

Partnership of business, government, community

Help Utahns look ahead to solve future challenges 
and create the communities they want.
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How do we keep life along the Wasatch Front . . . 

. . . convenient? 

. . . affordable? 

. . . enjoyable? 

How do we ensure that our children can stay in Utah and live 
in communities with good quality of life?

THE CHALLENGE OF GROWTH



YO U R  U TA H ,  YO U R  F U T U R E
VISION FOR 2050



YOUR UTAH. YOUR FUTURE.

“In Utah, we don’t believe in sitting back 
and seeing where growth will take us. We 
seek to be visionary and to actively secure 
our future. Together, we will develop a 
voluntary, locally-implemented, market-
driven vision to help keep Utah beautiful, 
prosperous, healthy and neighborly for 
current residents and future generations.”

Governor Gary R. Herbert,
honorary co-chair of Envision Utah
October 29, 2013



11 issues that affect the future of Utah

400 Utah experts brought together to develop choices for 2050

52,845 Utahns responded to the survey

WHAT WE WERE ABLE TO DO

The best understanding ever of what 
Utahns want for the future.
The largest statistical database Dan Jones/Cicero has ever gathered 



T R A N S P O R TAT I O N  &  C O M M U N I T I E S



• Housing mix
• Organizat ion of  centers

GROWTH SCENARIOS

Current Trend
Accidental, 

Opportunistic Centers
Deliberate, Organized 

Pattern of Centers
Large Urban Centers; 
Center-less Suburbia

Va r i a b l e s :

• Location of  growth
• Transportat ion Modes



To t a l  N e w  D e ve l o p e d  A c re s

S U M M A R Y  O F  S C E N A R I O S
Pe rc e n t  o f  H o u s e h o l d s  

w i t h i n  O n e  M i l e  o f  a  
C e n t e r  w i t h  D a i l y  S e r v i c e s



L o c a l  I n f ra s t r u c t u re  C o s t s
I n  B i l l i o n s  o f  D o l l a r s

S U M M A R Y  O F  S C E N A R I O S
N e w  D e ve l o p m e n t  H o u s i n g  M i x



S C E N A R I O  C H O I C E S
S T A T E W I D E

5% 6% 7%

82%

Communities designed for 
walking, transit, short 

drives, and housing variety

Communities not designed 
for walking, transit; 

average  drives;  housing 
variety

Mostly single-family homes 
and long driving distances

High rises in downtowns; 
single-family homes and 

long commutes in suburbs
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S C E N A R I O  C H O I C E S
— S O U T H E A S T  S A L T  L A K E  C O U N T Y —

% ‘Favorite’ Selections, n=1,459
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O U T C O M E S
— S O U T H E A S T  S A L T  L A K E  C O U N T Y —

Ensuring there are plentiful neighborhoods that 
are mostly just single-family homes on large 

lots

Improving how convenient it is to get 
around without a car

Making sure daily services and amenities are close to 
where people live

Reducing how much we 
spend on roads, pipes, rail, 

and other infrastructure

Minimizing how much land we develop for homes 
and businesses

Limiting traffic congestion

Average % Allocated, n=454
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Indicate willingness to make these tradeoffs for better connected cities and suburbs 
(centers) in Utah.

Not At All Willing Somewhat Willing Very Willing

T R A D E O F F S
— S O U T H E A S T  S A L T  L A K E  C O U N T Y —

We will have to design to be more convenient for 
pedestrians and cyclists, a little less convenient for cars.

Mixed-use centers would have to be distributed 
throughout the urban area to put them close to 

people.

Traffic congestion might increase slightly near 
you, though you wouldn’t have to travel as far.

n=454



• Growth guided by market, and cities 
plan and cooperate together 

• There is a focus on creating many 
mixed-use centers close to households

• Variety of housing in most 
communities

• Good match to housing needs
• Most communities designed for 

walkability, convenience, and shorter 
car trips

Deliberate, Organized 
Pattern of Centers



Y O U R  U T A H ,  Y O U R  F U T U R E  V I S I O N :

A  PAT T E R N  O F  C E N T E R S



NEIGHBORHOOD CENTERS

TOWN CENTERS URBAN CENTERS

VILLAGE CENTERS

COMMUNITY 
CENTERS

• R an ge  o f  centers  
at  d i f ferent  s ca l es

• M i xed  u s es

• Cl os e  to  w h ere  
p eop l e  l i ve











WHAT UTAHNS WANT FROM CENTERS

• Walkable/bikeable
• Access to public transportation
• Variety of housing types
• Mixed use
• Networks of parks and trails
• Better air quality
• Lower infrastructure costs





VS.

• Grid network
• Mixed uses
• Main streets/town 

centers
• Front doors on streets

• Disconnected streets
• Separated uses
• Strip commercial
• Larger, fewer centers
• Front doors on parking lots

HISTORIC VS.  AUTO-ORIENTED PATTERNS



Examples of Historic Mixed-Use Centers
BRIGHAM CITY PROVO

OGDEN PARK CITY



Examples of New Mixed-Use Centers
FARMINGTON STATION

RIVERWOODSGATEWAY

DAYBREAK



Examples of Revitalized Mixed-Use Centers

9th AND 9thHOLLADAY

SUGAR HOUSECITY CREEK



Y O U R  U T A H ,  Y O U R  F U T U R E  V I S I O N :

T H E  O P P O R T U N I T Y



B E C A U S E  O F  O N L I N E  S H O P P I N G ,  
W E ’ L L  N E E D  L E S S  R E TA I L  S PA C E



CENTERS  +  MIX  
OF  HOUSING

Lots are gett ing 
smal ler  across the 

Wasatch Front

AVERAGE SINGLE-FAMILY LOT SIZE IN SALT LAKE COUNTY
(In Square Feet)



Permits for single-family units have declined while 
permits for multi-family units have increased. 
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Will existing retail 
space be renewed as 
mixed-use centers with 
a variety of housing 
where people can live 
close to destinations?



New 2050 Centers Vision for 
Wasatch Area

Requires cities, landowners, 
developers, realtors, builders 
working together to 
understand realistic 
opportunities grounded in 
market demand at the local 
level



Potential Mixed-Use Center – Magna Main Street



Potential Mixed-Use Center – Magna Main Street



Potential Mixed-Use Center – Meadowbrook Station



Potential Mixed-Use Center – Meadowbrook Station



Potential Mixed-Use Center – SLC Depot District



Potential Mixed-Use Center – SLC Depot District



WASATCH FRONT CENTERS VISION



• Wasatch Choice 2050
• Integrates land use and 

transportation
• Leads to the next RTPs

• Implementation think tank
• Education and tools
• Working with interested cities

IMPLEMENTING THE VISION



Additional questions?
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